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Marketing Menu
Baseline Strategies

Intermediate Strategies

Advanced Strategies

Website

Capabilities Statement

Vendor Database Registration

Case Studies/Portfolio

Direct Outreach

Respond to Bid Requests

Vendor Fairs/Procurement Events

Referral Program

Email Marketing

SEO & Content Marketing

Social Media

Ads: Online & Print

Masterclass/Workshop

Consult Calls



Marketing Campaign Planner
1. Audience 2. Goal

3. Message 4. Channel(s)

5. Process


